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+ While external performance has contlnued to be supported
by high prices for key commodity exports, domestic demand
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| GDP Projections
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Source: International Monetary Fund - World Economic Outlook , September 2006.



GDP Projections
ca and the Caribbean. Region and S

South America and Mexico
Argentina

Brazil

Chile

Colombia

Peru

Central America

The Caribbean
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PITAL EQUIPMENT SPENDING SUR
| Chart

OBJECTIVE: To
American graphi

ompanies.

TARGET: Gener
managers with p
companies, subs

roduction managers and other mid level
functions at Latin American printing
afias Magazine.

INSTRUMENT: lons Questionnaire)
TYPE OF SAMPLE:
SAMPLE: 850 responses

MARGIN OF ERROR: 3.00 %
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Profile of the companies by number of employees
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Processes
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COMMERCIAL PRINTING (BOOKS, MAGAZINES, BROCHURES, AND OTHERS
PREPRESS
FINISHING
LABEL PRINTING
NEWSPAPER PRINTING
BUSINESS FORMS PRINTING
FOLDING BOXES
FLEXIBLE PACKAGING (FILM, PAPER AND FOIL)
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* BuyingIntentons by Type of Equipment (4
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SIoNns

¢ Sustained e
combined wi
benefits the

¢ Thereis an
¢ Process Te
¢ Manageme :
+ Workflow Improvement (digital end-to-end, plant workflow,
business data).
¢ Productivity performance will be key to sustaining 1 O
stronger rates of growth.

IC expansion in Latin America
table macroeconomic conditions
nd conversion industries

tunity for modernization:
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